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Introduction

In this increasingly uncertain global market, the restaurant industry faces a lot of
competitive pressure. The consumer's choice decision creates a difficult situation
for restaurant operators to differentiate between the cheices of restaurants with
the same appearance. From a marketing perspective, beingy''green” has been an
important factor in the survival of some businessesOn the ether hand, one of
the important debates in this field'that has receivedymore a%ntion today is food
tourism and branding in this field. In'fact, the brand i1Sythe perception that exists
in the mind of the customer, if the tangible and/intangible attributes are well
managed, they create value for the company. On the other hand, one of the
important discussions in creating,brand‘loyalty, is paying attention to the brand
and factors related to it. The brand thcludesthe process of donating products and
services with benefits that are obtained %]create a strong brand. He observed
that the use of brand attitude with marketing has attracted the attention of the
industry. has done."Considering, this/this research examines the impact of brand
science and brand attitude on,brand“performance. In addition, today the brand

has gone beyondithe product and'in fact the product is a part of the brand. When
products are simtlar in quality, it is the brand that differentiates them. The main
task,of the brand is to revolutionize the product. Branding maintains the benefits
of effective marketing\better sales, and competitive advantage, and the tourism
industry is. no exception. The purpose of branding is to create a unique and
interesting offergto ' meet the logical and emotional needs of customers in a better
way. In this relérd, the restaurant business is increasingly recognized for its
ability to help reduce many negative environmental impacts. To create a
competitive adwvantage, green restaurants may choose an innovative branding
strategy. Marketing management is very important to know and better
understand the attitude of the brand for marketing strategies.

On the other hand, due to the various environmental problems caused by human
use in all aspects of life, the approach to using green products (which takes
environmental materials into account) has received a lot of attention. Due to this,
it is very important to address the topic of food tourism in the context of green
restaurants and related factors that can lead to customer satisfaction and loyalty.
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The restaurant business is increasingly recognized for its ability to help reduce
many negative environmental impacts. To create a competitive advantage, green
restaurants may choose an innovative branding strategy. Marketing management
Is very important to know and better understand the attitude of the brand for
marketing strategies. The importance and necessity of doing this research is
related to the importance of the brand in green restaurants in Tehran and its role
In attracting, retaining and supporting customers. Brand has a strategic and
important role in gaining competitive advantage and strategic management
decisions of green restaurants in Tehran. The fact that customers show loyalty to
the brands of green restaurants in Tehran will be,an appropriate criterion for
evaluating the long-term effects of marketing decisions. In fact, the brand is a
part of the practical and emotional characteristics that @ customer attributes to
green restaurants in Tehran, and it is a toolto help customers make decisions
and buy; Therefore, a research/is required toyinvestigatesthe concepts and
variables of brand knowledge, brand performance and custerr brand attitude in
these restaurants.

Therefore, customer satisfaction is the physiologicalhstate of emotions related to
the conformity or non-confermity of the, perceived service quality of the
consumer during and after the service experience.

materials and methods

The current study is applied in‘terms of pl(pose and descriptive-survey in terms
of execution. The statistical populatien of this research includes customers of
green restaurants_inyT ehran‘(unlimited). In this research, in order to determine
the sample size, Morgan's table was used, which provides the researcher with the
sufficient number, of samples, “and for this research, due to the unlimited
statisticalipgpulation, the,number of 400 people was suggested. Therefore, 400
questionnaires were distributed, of which 384 usable questionnaires were
returned. The primary, tool for data collection in this research is a combined
guestionnaire, and each of the variables has been used in previous researches,
whose content \Qlidity has been confirmed.

Discussion

The general “purpose of this research is to investigate the effect of brand
knowledge on'brand performance by mediating brand attitude in the field of
food tourism and green restaurants in Tehran, which was done using structural
equations and the results showed that all eight sub-hypotheses and one main
hypothesis of the research were confirmed. it placed. In the main hypothesis
number 1, it was shown that the positive effect of the customer's knowledge of
the restaurant brand (sometimes of the brand, brand image) on the brand attitude
(cognitive, emotional) has not been confirmed. In the first sub-hypothesis, it was
shown that brand awareness had a positive relationship with (cognitive) brand
attitude. In fact, when customers believe that the restaurant meal is of good
quality, brand awareness has the most important positive effect on restaurant
brand attitude (cognition). In the second sub-hypothesis, it was shown that brand
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awareness while dining in a restaurant with a specific brand has a significant
effect on the emotional attitude of the restaurant brand, which findings are
consistent with studies such as Keller, 1993, Rizvan et al., 2021, Liu et al., 2021
in It is a straight line. In the third and fourth sub-hypotheses, it was shown that
brand image has an influence on brand attitude. In the fifth to eighth sub-
hypotheses, it was also shown that brand attitude has a significant effect on
brand performance dimensions. In this study, participants thought that restaurant
name attitude had a positive effect on non-financial brand performance (brand
loyalty and customer satisfaction). Respondents influenced by their business
attitude feel they are fans of a green restaurant brand (for example, guests are
interested in knowing how a restaurant works as a‘brand, or fegel they are a loyal
customer of the restaurant brand). . Thesefindings are eonsistent,with previous
studies in the field of understanding howsbrand influences brand loyalty;
Meanwhile, customers thought that restaurantsbrand attitud@shad a positive
effect on customer satisfaction. Those who, were,satisfied with the service
quality of the restaurant brand were significantly ‘influenced by the brand
attitude. Likewise, guests may consider‘brand attitudé.dimensions as important
factors in customer satisfaction. These findings support many researchers who
claim that brand attitude affects customer satisfaction.

Keywords: tourism, brand, food tourismybrand shine. Tehran City.
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