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Abstract

Due to the increase in competition in the business environment and the increase in the choice of
customers, if a company can create a strong brand for itself, it will'be better known by the public than
its competitors. This research is done with the aim of presenting a branding model in Iran's dairy
industry. The current research is applied in terms of purpose, which was done,with @ mixed approach.
Using the qualitative approach, the primary research model is designed. In the ne)Sstep, the model is
validated (qualitative and quantitative). The statistical sample in“the qualitative section includes 19
experts whose sample size is determined based on reachingitheoretical“s@turation. The statistical
sample in the quantitative part includes 252 managers, supervisors and employees of Domdaran
company. The main tool of data collection in the field section includesi$emi-structured interviews and
in the quantitative section includes questionnaires. To analyze qualitative data, database theory is used
using MAXQDA software. Data analysis in the quantitative part is done with the method of partial
least squares. Based on the results of the qualitativesanalysis of six categories of factors including
causal factors (social marketing, mental paradigms of managers, optimization, organizational culture
and social responsibility), comtextual factors (macro envitonment and competitive environment),
intervening factors (sustainable“competitive advantage and' employee participation) ), the central
phenomenon (social branding, management), strategies (philanthropic marketing, collaborative
branding, target market selection)jand eutcomes (financial performance and marketing performance)
are identified.

Keywords: social branding, sustainable development, charity marketing, dairy industry
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